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If you mentally plugged in the word, 
“privileges” to complete the sentence, it is 
more than likely American Express issued you 
a charge card years ago with your name on 
it, or you are a student of advertising slogans 
and promotions. Either way the tagline is 
indeed memorable.

And if nothing came to mind for fi lling 
in the blank, not to worry, because I have 
some new takes on this tagline… that have 
real meaning for PAGE membership (and 
PAGE suppliers). 

PAGE Membership has its advantages.

Now that’s obvious, right? You would not have joined PAGE 
Cooperative if you didn’t see the potential benefi t. � ose who have 
been members for years, certainly have to agree and fi nd that PAGE 
continues to deliver value. � ose who join for the fi rst time, do so 
for that reason, too.

We believe the advantages are well documented every time you 
purchase newsprint through PAGE or secure services from PAGE 
Preferred Suppliers. Best pricing, great service, dependable sourcing. 
Plus, there is a camaraderie, or you might say, an affi  nity among 
fellow members that comes with belonging to an organization of 
peers. Plus there’s a comfort in being able to share common problems 
and solutions with like-minded enterprises. It is gratifying for us to 
see members connecting with one another and more fully utilizing 
more of what PAGE has to off er.

At the same time and as we move forward we believe we can 
off er even more for our members, as we expand the advantages of 
membership, expand the number of members, ultimately improving 
our buying power and delivering better prices and better service.

We are pleased to report that since April, last year, newsprint 
costs for members had dropped signifi cantly by January 1. Good 
news. Absolutely. But at the same time, we want you to know we are 
continually investigating and evaluating additional ways to secure 
even better pricing for you.

Our lobbying, in concert with allied paper suppliers, along with 
your encouragement and support, helped contribute to the removal 
of costly newsprint tariff s, and further cemented our collaborative 
spirit with the paper industry toward keeping costs low and mills 
productive.

Another area that helps PAGE Cooperative contain costs (and 
ultimately your costs), is by keeping our accounts receivable current. 
Our commitment to all our members and suppliers is to proactively 
and diligently bring any members’ balances that have exceeded 21 
days, into timely compliance. Your cooperation with these eff orts is 
much appreciated – not just by PAGE staff  and management, but 
also by your fellow members.

And because every additional member PAGE yields even greater 
benefi t for all our members and suppliers, the bylaws change 
passed by the board last summer to open PAGE membership to 
commercial printers has already started to bear fruit. We encourage 
you to promote and endorse your commercial printer associates’ 
consideration of membership in PAGE.

PAGE Membership has its obligations.

As members, whether new or long-standing, you understand and 
endorse the idea that looking to PAGE Preferred Suppliers as your 
fi rst option for products and services is what a cooperative is all about. 

One of our primary functions is to make sure you are informed 
of new PAGE suppliers and vendors and regularly reminded about 
doing business with current and long-term PAGE suppliers, too, that 
can provide the goods and services to meet your needs on a timely 
and aff ordable basis. We screen all prospective new PAGE suppliers 
to verify their commitment to and history of honest, dependable 
operations that are worthy of our members’ trust. So please make 
an eff ort to get to know PAGE Preferred Suppliers and remember 
them next time you need products and support.

On the fl ip side of that, we encourage PAGE suppliers to work 
closely with PAGE members to provide them with the best possible 
quality at the lowest possible cost.  We’re proud to say that PAGE 
suppliers embrace the PAGE Cooperative standard of fellowship and 
fairness with PAGE members.

As I mentioned a few paragraphs ago, Members’ obligations for 
prompt payment of their PAGE invoices are a condition that must be 
met for us to continue to provide the service that is the cornerstone 
of our cooperative. We understand that cash fl ow and the vagaries of 
business can be challenging, but cannot stress enough that Member 
balances must be resolved on a timely basis. Paying your PAGE bills 
on time enables us to negotiate the best prices for you. Contact us 
immediately if you expect to encounter issues that aff ect your fi scal 
obligations to PAGE and PAGE suppliers.

Membership has its _______. (fi ll in the blank)
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Gary Blakeley
CEO
800-468-9568, x196 
gary.blakeley@pagecooperative.com

Marcy Emory
CFO
800-468-9568, x182 
marcy.emory@pagecooperative.com

Dana Greco
A/R Coordinator
800-468-9568, x180
dana.greco@pagecooperative.com

Tony Lopez
Invoicing Coordinator
800-468-9568, x183 
tony.lopez@pagecoopertive.com

Sharon Shiffl  ett
Accounting/AP
800-468-9568, x177 
sharon.shiffl  ett@pagecooperative.com

Chair - Brandon Eyerly
Publisher, Press Enterprise Inc.
Bloomsburg, PA 
570-784-5123
brandon.eyerly@pressenterprise.net

Vice Chair - Aaron Julien 
President & CEO 
Newspapers of New England, Inc.
Concord, NH 
603-369-3260
ajulien@nnenews.com

Chair Emeritus - Jeff rey N. Brown
Non-Affi  liated Director
Columbus, IN 
812-379-5615
jbrown@travelindiana.com 

Treasurer - Lissa Walls
CEO, Southern Newspapers, Inc. 
Houston, TX 
713-266-5481
lwalls@sninews.com

Secretary - Gary Blakeley
CEO, PAGE Cooperative
King of Prussia, PA 
800-468-9568, 196 
gary.blakeley@pagecooperative.com

Asst. Secretary/Treasurer - 
Marcy Emory
CFO, PAGE Cooperative
King of Prussia, PA 
800-468-9568, x182
marcy.emory@pagecooperative.com

Brian Jarvis 
President, NCWV Media 
Clarksburg, WV 
304-626-1400 
bjarvis@theet.com 

Gregg Jones
Executive VP, Adams Publishing Group
Greeneville, TN  
423-638-4181
gregg.jones@jonesmedia.biz

Robin Martin
Owner, Santa Fe New Mexican 
Santa Fe, NM  
505-983-3303
robinm@sfnewmexican.com

Stuart Richner
President, Richner Communications, Inc.
Garden City, NY  
516-569-4000
srichner@liherald.com 

Rex Rust
Co-President, Rust Communications
Cape Girardeau, MO 
573-388-2712
rrust@semissourian.com

Francis Wick 
President & CEO, Wick Communications 
Sierra Vista, AZ
520-458-0200
francis.wick@wickcommunications.com

� irty-fi ve years ago, a misdirected ink invoice landed on the desk of Pete Eyerly, then publisher of the Bloomsburg, PA “Press-Enterprise”.
What Pete noticed is that the much larger “chain newspaper” was receiving far more favorable pricing than he. And thus, PAGE (Publishers 
Association to Gain Economy) Cooperative was born. Now, in 2020, PAGE boasts over 1,400 newspapers in its membership ranks. PAGE 
purchases newsprint in conjunction with Cox Newsprint Supply and together, they are the largest buyer of newsprint in the nation. To 
join PAGE, members must receive approval from the PAGE Board of Directors. For additional information please contact the PAGE 
offi  ce at 800-468-9568.

About PAGE Cooperative

PAGE Staff 

PAGE Offi  cers PAGE Directors

CELEBRATING      YEARS35
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In that same vein, we have weathered the bankruptcy of two of 
our members. We understand fiscal failure occurs, but all the more 
reason for us to insist on strict adherence to PAGE’s payment terms.  
To that end, too, you will be hearing from our Accounts Receivable 
team, who will be asking members for current W-9s to confirm 
accuracy of information so that our credit insurance is up to date 
and our coverage is where it should be.

One more obligation deserves special notice as well. 
A handful of suppliers has billed at least one of our members 

directly instead of following the required billing channel through 
PAGE. If you are a PAGE member and receive a bill from a PAGE 
supplier, return the billing to the supplier and direct him/her to send 
the billing to PAGE accounting. Fortunately, only a small number of 
suppliers were involved and we have been in touch with them about 
this.  We are sure these circumstances were just an oversight or the 
result of new bookkeeping staff among the suppliers not being fully 
aware of standing procedures.

And if you are a PAGE supplier, please make sure that your 
accounting folks comply with these conditions.  �anks for your 
cooperation with this, too.

PAGE Membership has its expectations.

Finally, let’s talk about member expectations. You join PAGE. You 
invest in that membership. And with that investment and affiliation, 
you have expectations of us as an organization, because, yes, the door 
does indeed swing both ways. One thing you expect is that PAGE 
Cooperative will be available to you when you need us. We also 
know you expect a high level of privacy and security from PAGE. 

Today, we are pleased to report that PAGE has installed and 
integrated a new, comprehensive IT structure that significantly 
improves our server and network functionality, affording us a greater 
efficiency in managing the operation. Because it is also our mission to 
meet your expectations, we want to thank you for your understanding 
and patience if you experienced any disruptions in our service during 
this transition.

As part of the process of updating some of the hardware and 
software along with procedural changes to our IT structure, we also 
dramatically ramped up PAGE Cooperative’s privacy and security 
measures to a level that has the entire board of directors fully 
satisfied that we have one of the most secure and stable systems of 

any organization like ours in the country.
We also have installed full, 2- and 3-tier system redundancies 

with solid backup procedures and leading edge technology to assure 
complete and immediate data access in the event of power outages, 
natural disasters or other emergencies.

What else should you expect of PAGE?

You should expect regular and effective communications about 
all PAGE activities and services so that you can more fully take 
advantage of PAGE membership benefits.  To that end, we are 
announcing the launch of a new, more interactive and user-friendly 
web site that will become live sometime between the first and second 
quarter of the year.  

�e site will simplify navigation, afford simpler access to the 
information you need, including member and supplier news, 
webinars and special events and benefits. It will be mobile-friendly 
and will provide a better interface when viewing it from your desktop 
computer, laptop, tablet or smart phone.

And because as members, you likely have ideas about how PAGE 
might better provide the service and performance you expect, the 
‘Virtual Suggestion Box’ idea I mentioned in the previous issue of 
this newsletter is in the planning and programming stage as we speak.  
It may interface with the new web site; it may include outreach to 
you via email, text, print and mail. No matter how we present it, we 
want you to know that asking for and hearing your expectations is 
a high priority for the PAGE board and staff.

And of course, you can always reach out and call me, or any one 
of our staff with your ideas or concerns, too.

With that, I expect you have heard enough about PAGE 
membership!  Best wishes for a prosperous 2020!

Membership has its _______. (fill in the blank) (Continues from Page 1)

HD Media Company, LLC
 Charleston Gazette-Mail: Charleston, WV
 �e Herald-Dispatch: Huntington, WV

�e Korea Daily New York, Corp
 Long Island City, NY

Purdue Student Publishing Foundation
 dba �e Purdue Exponent: West Lafayette, IN

PAGE’s Newest Members
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STEEL CITY CORP 1-800-321-0350
www.scity.com

Have you visited Have you visited 
our our new website?

Join the community committed to Join the community committed to 
helping print media thrive.

www.scity.com

PAGE Credit Policy
We understand that in these challenging economic times members’ 

cash fl ows may not be as positive as they have been in the past. However, 
it is important with millions of dollars fl owing in and out of the 
cooperative, on a monthly basis, that our credit policy be consistent 
and followed.

Since a cooperative cannot maintain a sinking fund (all annual 
dividends/margins are 100% assigned to all participating members either 
with cash dividend checks, credits, or deposits to their equity accounts), 
we cannot operate as a bank would by extending credit terms. � ere are 
two major issues that we regularly address:

• Cash Discount Terms – PAGE, when paying supplier invoices, 
takes all available cash discounts and passes those terms to 
members. However, to take advantage of those discounts, 
members must submit payments within the discount period. 
� is is usually within 10 days of the date of the PAGE invoice.

• Late Fees/Penalties – On any non-disputed invoice, if payment 
is received more than seven days past the due date, a penalty fee 
is assessed. If an invoice is to be disputed, please let us know as 
soon as possible.

If you have any questions on our credit policy, please contact 
CEO Gary Blakeley (800-468-9568, ext. 196; gary.blakeley@
pagecooperative.com) or CFO Marcy Emory (800-468-9568,
ext. 182; marcy.emory@pagecooperative.com).

Invoice Problems? 
Give us a Call.

If you ever encounter a PAGE invoice that does not look 
correct, and you are in disagreement with what has originally been 
billed by the supplier, please get in touch with our accounting 
offi  ce as quickly as possible. � is includes discrepancies having 
to do with price, sales tax, returned items, cancellations, etc. 

Our team can then immediately begin the dispute process 
which begins with putting the specifi c invoice on hold in our 
A/R system to avoid future fi nance charges. We will then research 
the issue, and follow up, with the appropriate people both on 
the member and supplier side. If a three-way conference call is 
needed, between all parties, we will facilitate that as well. 

PAGE makes all payments to our suppliers within terms, 
even taking early pay discounts; therefore, it is of the utmost 
importance to attempt to catch any inaccuracies before payment 
is processed by our A/P Department.

As most of you are aware, all supplier invoices should fi rst be 
sent to PAGE and then we, in turn, bill you (usually within 48 
hours). A copy of the original supplier invoice is always included 
as backup. Any invoices you receive directly from a supplier 
should be brought to our attention as this could aff ect future 
rebates and/or dividends.

We are always here to assist our members, especially when 
problems occur, so please don’t hesitate to reach out. � e PAGE 
offi  ce number is 800-468-9568 or you may send an email to 
Marcy Emory, CFO, at marcy.emory@pagecooperative.com.
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SLP’s Strategic Alliance Partner, 
Presteligence,  highly respect-
ed, innovative developer of 
newspaper prepress produc-
tion workflow solutions has 

launched Presteligence Cloud, a 
blend of cloud hosted service 
and locally owned software. 
Contact your SLP customer 
service rep for the exciting 
details.

SOUTHERN LITHOPLATE      I      WAKE FOREST, NC      I      GRAND RAPIDS, MI      I      www.slp.com      I      1-800-638-7990

SLP Digital Plate and CtP News Leader
T •O •D •A •Y

SLP
Your #1 

resource for 
pre-owned 

CtP devices!
The combination of our active 
CtP trade-in/ purchase program 
and our famous team of SLP 
crackerjack CtP technicians has 
yielded a tidy inventory of shiny, 
certified, refurbished CtP 
devices of all stripes, just 
waiting for you to snap up for 
your frugal prepress operation.
Call us!

We are excited to announce that 
SLP has teamed up with CRON 
North America to serve as their 
Newspaper Master Distributor, 

representing the world’s largest 
maker of quality-engineered CtP 
technology, CRON. Call us to 
learn more.

SLP Parts & Service
ON CALL. ON TIME. ON BUDGET.
24/7/365 service. 100% customer 
satisfaction. One-business day 
resolution of 95% of all service 
issues. Plus, full inventories of 
replacement parts for virtually 

all leading brands of plateset-
ters and plate processors. 
Affordably priced and ready to 
serve. One call does it all!

Southern Lithoplate Named 
Master Distributor of CRON 
North America Newspaper CtP

Workflow That 
Actually Works!

We are excited to announce that representing the world’s largest 

North America Newspaper CtP

GOT OLD
CtP?

Trade or Sell Us 
Your Devices

That inoperable CtP unit sitting 
idle in your warehouse, or the 
old backup unit (when it 
worked) now pushed into a 
corner of your prepress floor is 
costing you money. Call us about 
trading it in or selling it to us for 
cash. 

Technologically superior litho- 
plates like our industry-leading 
Liberty NXP® no-process plates, 
Viper®  thermal and Replica®

violet plates, at affordable 
prices and delivered on time, 
has helped Southern Lithoplate 
become America’s newspaper 
printers’ preferred lithoplate 
partner.

America’s PREFERRED lithoplate MANUFACTURER
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www.new-proimage.com
Call or email for additional information

New ProImage America, Inc.
Tel: 516-314-4225
Email: sales.us@new-proimage.com

ProImage Cloud Workflow Solution helps 
reduce costs and streamline production

Making Complex Publishing Simple

· NewsWayX provides custom production workflows on hosted redundant cloud servers.

· Secure Cloud-based SaaS can be accessed from any computer platform
that supports a browser.

· Production sites have logons just as if the servers were local to soft proof,
approve, and track pages & plates to manage output.

· ProImage maintains Servers, RIPs and all Software so versions
are always current, eliminating costly upgrades and the need for
support contracts.

· Usage report provided.

•  Automated Production Workflows    •     Ink Optimization    •     Color Management    •     Press Registration 

A PAGE Cooperative Staff Profi le

Sharon Shiffl  ett
Accounting/AP

Meet Sharon Shiffl  ett, 
Accounting Coordinator for Accounts Payable

Sharon’s primary responsibilities at PAGE include, but are not 
limited to, resolving billing issues, processing payments and insuring 
both members and vendors are in agreement with their payment 
transactions. Working closely with CFO Marcy Emory, Sharon also 
administers rebates, oversees disputes and assists in AR.

“I enjoy the diversity of my position and the fl exibility and 
atmosphere of the PAGE office,” says this Delaware County 
native, who grew up and still resides in the community that 
borders Philadelphia with her husband and two young children. 
“We off er purchasing power to the newspapers who make up our 
membership… we bring newspapers together, extend opportunities 
to stay competitive and help make a diff erence in our members’ 
companies,” adds Shiffl  ett.

Prior to joining PAGE Cooperative, Sharon spent ten years as an 
offi  ce manager for a chemical company, “which is where I refi ned 
my accounting skills and learned to superintend an effi  cient offi  ce,” 
she said. 

Since joining PAGE 11 years ago, she has formed an alliance that 
embodies both members and vendors. “I value these relationships, 
knowing we are all working towards a common goal, allowing us to 
work more eff ectively as a cooperative,” she added.

Sharon said her experience aff ords her latitude to assist within 
virtually any area of the Cooperative, which she believes is very 
important. “If an issue arises that I cannot help with, I will fi nd 
someone who can help,” she affi  rms. “I remain adaptable to new 
challenges, as I feel it is imperative to roll with the changes within 
our industry as we continue to support the newspaper and printing 
community.”

Shiffl  ett, who earned her Bachelor of Science degree in Business 
from Villanova University, is an avid reader and confessed, “I’m a 
huge Disney fan!” 

We salute Sharon and her contributions to PAGE Cooperative!
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PAGE PREFERRED SUPPLIERS
PLATINUM SUPPLIERS

NEW SUPPLIERS

FOR ADDITIONAL INFORMATION ON PAGE PREFERRED SUPPLIERS,  VISIT WWW.PAGECOOPERATIVE.COM

AdCellerant
Brock Berry 
(303) 903-6696
brock@adcellerant.com
www.adcellerant.com
Programmatic Ads, SEO, SEM

Adobe
Anatoliy Kazanets 
(253) 205-3432 
anatoliy.kazanets@zones.com
www.zones.com
Adobe CLP Program

AdStrix
Greg � omson
(317) 809-3622
greg@adstrix.com
www.adstrix.com
Advertising

AfterCollege, Inc.
Roxie Crowley
(713) 463-9100 
rcrowley@aftercollege.com
www.aftercollege.com
Career network for college 
students and grads 

Agfa Graphics
Mike Phillips
(609)-709-8271 
mike.phillips@agfa.com
www.agfa.com
CtP, Digital Plates, Chemistry,
Work Flow

AIM Group
Peter M. Zollman
(407) 788-2780
peterz@aimgroup.com
www.aimgroup.com
Interactive Media, Classifi ed 
Advertising, Consulting

Alberta Newsprint 
Company
John Plouff e
(630) 605-5843
johnpl@albertanewsprint.com
www.albertanews.com
Newsprint

Alliance for Audited 
Media (AAM)
Kevin Rehberg
(224) 366-6401
kevin.rehberg@auditedmedia.com
www.auditedmedia.com
Audit Service

Anygraaf USA, Inc.
William Ryker
(240) 238-4140
bill.ryker@anygraaf.com
www.anygraaf.com
Asset Management and 
Publishing System Developer

Applied Chemistries, Inc.
Brian St. Pierre
(877) 847-6236
brian@appliedchemistries.com
www.appliedchemistries.com
Prepress and Pressroom 
Chemistries

Appogee
Molly Gidley
(252) 258-7881
molly@appogee.com
www.appogee.com
Hardware & Software Products

Aramark 
Nahir Colon-Rivera 
(630) 271-2069
colonrivera-nahir@aramark.com
www.aramarkuniforms.com
Uniforms 

ASK-CRM 
Robin Smith
(301) 859-4777
robin@ask-crm.com
www.ask-crm.com
Sales CRM

AutoConX Systems
Rob Hage
(800) 944-3276
Rob@AutoConX.com
www.autoconx.com
Automotive Vertical Solutions

B&H Photo, Video 
& Pro Audio
Adam Rhodes
(800) 947-9962, x7762
AdamRh@bhphoto.com
www.bhphoto.com
Imaging Products

Band-It Rubber 
Company, Inc.
Greg Spangler 
(800) 473-0732
sales@brcproducts.com
www.brcproducts.com
Wholesale manufacturer of 
rubber bands

Bar-Z
Lee Little
(512) 732-0135 
lee.little@barzadventures.com
www.barzadventures.com
Develops web-based, location-
aware, multimedia smartphone 
apps

BCCA
Arcelia Pimentel
(847) 999-2104
apimentel@bccacredit.com
www.bccacredit.com
Industry-Specifi c Credit Reports

Beyond Private 
Label (BPL)
Kevin Wendt
(800) 900-0413
kevin@beyondprivatelabel.com
www.beyondprivatelabel.com
Custom websites and other digital 
products

Block Electronic News 
Network (BENN)
Jack Ratzsch
(412) 297-6425
jack@bennsolutions.com
www.blockonline.us
Free Website CMS

Bottcher America
Mike Adler
(732) 580-1711 
mike.adler@boettcher-systems.com
www.bottcher.com
Pressroom Rollers

Brainworks Software
Jeff  Jones
(631) 563-5000
jjones@brainworks.com
www.brainworks.com 
Publishing Systems

C&W Pressroom Products
Sales Team
(630) 231-6500
order.desk@cicink.com
www.cicink.com
Pressroom Supplies

Caspio, Inc.
Phillip Chatoff 
(650) 691-0900
media@caspio.com
www.caspio.com
Online Database Platforms

Catalyst Paper
James Hardt
(425) 387-1551  
james.hardt@catalystpaper.com
www.catalystpaper.com
Coated Papers and Super 
Calendar Papers

CC1 Incorporated
George Tapley
(603) 319-2000
sales@cc1inc.com
www.cc1inc.com
Automatic Register Controls

CDW
Dan Enterlin
(856) 330-3227  
danente@cdw.com
www.cdw.com
Computer Equipment/Software

CellMark, Inc.
Richard Prins
(201) 914-5112
richard.prins@cellmark.com
www.cellmark.com
Recycling

Central Ink Corp.
Victor G. Dahleen
(630) 231-6500 
vic.dahleen@cicink.com
www.cicink.com
Ink

CGS Automation
Gene Hamm
(859) 299-4081 
gene@cgsautomation.com
www.cgsautomation.com
Automated school closings 
software and website updates

CINTECH Enterprises 
Stefan Davis
(561) 702-3107
cssintl@hotmail.com 
www.cintechengineering.com
Production Management 
Solutions

CitySpark, Inc.
Dave Haynie
(801) 673-3286
dave@cityspark.com
www.cityspark.com
Event Listings and Calendar 
Platforms

Coface North America/
Eastern Capital
Phil Bray
(212) 560-0403  
philip_bray@coface-usa.com
www.coface-usa.com
Receivables Insurance, Business & 
Collection Services

Connection Business 
Solutions
Aly Fitzpatrick
(800) 800-0014, x34169 
aly.fi tzpatrick@connection.com
www.connection.com 
Computer Equipment and 
Peripherals

Creative Circle 
Media Solutions
Bill Ostendorf
(401) 455-1555
bill@creativecirclemedia.com
www.creativecirclemedia.com
Print and Web Redesigns, 
Outsourcing, News and 
Advertising Software

Dash2
Brandon Knotts
(801) 590-0509
brandon@dash2group.com
www.dash2group.com  
IT Services

Updated: September 4, 2019
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PAGE PREFERRED SUPPLIERS

DEI Systems
Robert Yasi
(864) 269-9662, x202 
ryasi@deisys.com
www.deisys.com
Prepress solutions to the 
printing industry

DesignIQ
Karen Eoff 
(559) 765-1347
keoff @designiq.com
www.designiq.io
Ad Production, Photo Toning 

Diamond Roller/
Pamarco Global
Graphics
Sheena Miller
(800) 762-1086
sheena.miller@pamarco.com
www.pamarcoglobal.com
Press Rollers

Dominate Local Now
Jim Hart
(623) 261-6709
jim@jimhart.com
www.dmfornewspapers.com
Local Revenue Enhancement

DYC Supply Co.
Kevin Kennedy
(800) 446-8240
kevink@d-y-c.com
www.d-y-c.com
Press Blankets and Strapping 
Supplies/Equipment

Dynaric
Bob Frey
(800) 526-0827
bobf@dynaric.com
www.dynaric.com
Manufacturer of strapping 
machines and materials

Eastern Capital Holdings
Randall A. Feild
(412) 221-8350
raff eild@cs.com
Business Advisors & Consultants

Ediwise
Jason Ang
(905) 820-3084
jasona@ediwise.com
www.ediwise.com
Newsprint Inventory Services

EnergySherlock
Tim Reichert
(703) 346-7584 
tim.reichert@energysherlock.com
www.energysherlock.com
Energy Conservation Services

EPG, Essex 
Products Group
Joe Schulz
(800) 394-7130 
sales@epg-inc.com
www.epg-inc.com
Remote Ink Controls

ePublishing
Lou Bahin
(312) 768-6800
service@ePublishing.com
www.ePublishing.com
CMS, Online Marketplace

EZ Hi Tech
International
Roy Sela
(908) 317-8203
roy@ezhitech.com
www.ezhitech.com
CtP Sales and Service

FedEx
James Oh
(215) 498-3964 
james.oh@fedex.com 
www.fedex.com/us
Shipping and Freight Services

Finzer Roller
Janet Roady
(816) 429-6539 
jroady@fi nzerroller.com
www.fi nzerroller.com
Press Rollers

Flint Group
Troy Foote
(804) 512-8154 
troy.foote@fl intgrp.com
www.fl intgrp.com
Ink, Blankets, Pressroom 
Chemistry, Consumables

Friends2Follow
Reinig Morris
(801) 403-7966
reinig@friends2follow.com
www.friends2follow.com 
Social Media

Fujifi lm Graphic
Systems USA, Inc.
Lane Palmer 
(636) 346-3074
lpalmer@fujifi lm.com
www.fujifi lmgs.com
Graphic Arts Film, Plates &
Equip., Imagesetting and CTP
Equip., Pre-Press and Pressroom,
Chemistry

Fusion Systems
Logan Herbert
(503) 261-7395
fsi.info@fusionsystems.com
www.fusionsystems.com
Workfl ow Solutions

G.E. Richards
Jerry Ransing
(717) 940-3444
jransing@aol.com
www.gerichards.com
Graphic Arts Film, Plates,
Equipment & Chemistry

Generated Materials 
Recovery
Jonathan Cohen
(602) 353-9411
jcohen@generated.net
www.generated.net
Recycling and Waste Services

Goal Getters, Inc
Al Zuff rano
(708) 579-9800 
ajz@GoalGettersInc.com
www.goalgettersinc.com
Reward Cards

Goss International
John Stefancik
(603) 750-6940
john.stefancik@gossinternational.
com
www.gossinternational.com
Press and Packaging Equipment,
Parts & Service

Hamilton
Circulation Supplies
Joseph Beaudry 
(708) 946-2208
jbeaudry@hamiltoncirculation.
com
www.hamiltoncirculation.com
Post Press Supplies

HDS Premier Consulting
Debbie Holzkamp
(714) 932-2284
dholzkamp@
hdspremierconsulting.com
www.hdspremierconsulting.com
Managment Consulting and Sales 
Development

Heartland Payment 
Systems
Anne Mellin
(603) 491-0649
anne.mellin@e-hps.com
www.heartlandpaymentsystems.
com
Credit Card Processing

Heritage-Crystal Clean
Dean Popovich 
(847) 783-5110
dean.popovich@crystal-clean.com
www.crystal-clean.com
Environmental Waste Services

Hilco Global
Frank Lima 
(317) 709-3507
fl ima@hilcoglobal.com 
www.hilcoglobal.com
Real estate sales, auctions, lease 
restructure, tax appeals, printing 
press sales and appraisals 

Imaging Technologies, Inc.
Paul Calinawan
(408) 905-4948
usasales@i-technologies-inc.com
www.i-technologies-inc.com
Web Handling Equipment

Impact Engine, Inc.
Jon Greer 
(866) 467-2289 
jgreer@impactengine.com
www.impactengine.com
Advertising Software

InfoBeans, Inc.
Ram Lakshmi
(404) 661-8125
ram.lakshmi@infobeans.com
www.infobeans.com
CMS & Mobile App 
Development

Innolutions, Inc.
Manny Patel
(609) 490-9799, x102
mpatel@innoinc.com
www.innoinc.com
Improve effi  ciency in printing 
operations

International Poly (IPC)
Charlie Hencye
(941) 484-3622
charlie@ipcpoly.com
www.ipcpoly.com
Plastic Bags, Promotional Items 
and Single Copy Items

iPublish Media Solutions
Brian Gorman
(781) 858-3507  
bgorman@ipublishmedia.com
www.ipublishmedia.com
Self Service Advertising

IPW
Dan Bendele
(804) 598-9373  
DBendele@ipw-inc.com
Michelle West
(804) 403-3940
mwest@ipw-inc.com
www.ipw-inc.com
Programs include health care and 
competitive commercial printing

J. � omas McHugh
Roger Hill
(800) 543-2750 
rhill@jtmchugh.com
www.jtmchugh.com
Press Blankets
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Jet Micro
Ed McIntosh
(800) 995-6968, x336 
ed@jetmicro.com
www.jetmicro.com
Computer Equipment,
Software, Peripherals

Kodak
David Stermer
(303) 888-6564
david.stermer@kodak.com
www.graphics.kodak.com
CTP Equipment, Plates
& Chemistry

Konica Minolta 
Business Solutions
Michael Rogers
(215) 293-1443
mrogers@kmbs.konicaminolta.us
kmbs.konicaminolta.us
Document Management

Kruger
Mike Barry
(203) 364-1687
mike.barry@kruger.com
www.kruger.com
Newsprint

LEAP | BlueVenn
Kirsten DiChiappari
(857) 299-7729
kirsten.dichiappari@bluevenn.
com 
www.bluevenn.com
Audience Solutions 

Lyon Enterprises
Ray Lyon
(800) 243-1144
ray@lyonenterprises.com
www.lyonenterprises.com
Post Press Supplies

Markzware
Mark Singelyn
(877) 818-2127 
mark@markzware.com
www.markzware.com
Prefl ight and fi le conversion 
software

McGrann Paper Corp.
Richard Salvatore
(305) 773-0532
pagecoop@mcgrann.com
www.mcgrann.com
Speciality Web Paper

McInnis & Associates
Bob McInnis
(631) 477-2505
mcinnis@ads-on-line.com
www.ads-on-line.com
Ad sales training and coaching

Midwest Publishers 
Supply (MPS)
Jim Rezabek
(800) 621-1507
jimrez1@aol.com
www.pasteupstore.com
Ergonomic Furniture, Lifting 
Equip., Prepress, Press, Postpress 
Supplies & Equip.

Miller/Bevco
Brooks Miller
(800) 821-2177 
brooks@millerbevco.com
www.millerbevco.com
Post Press Equipment & Supplies

ML Erectors
Matthew Loftin
(440) 453-4803 
matt@mlerectors.com
www.mlerectors.com
Equipment installation and 
relocation company

Mobile Merchandisers
Dennis Dobson
(800) 452-9809, x109
dennis@mobmerch.com
www.mobmerch.com
Store Fixtures and Point of 
Purchase Displays

Moto Miner
Charlie Daniels
(417) 848-0938
charlie.daniels@icloud.com
www.motominer.com
Automotive Marketing Platforms

Mutual Insurance 
Company
www.mutualinsurance.bm 
Media Liability Insurance

MyNewsPhotos.com
Allen Showalter
(540) 478-5556
Allen@mynewsphotos.com
www.mynewsphotos.com
Retail Photo Reprint Services 
and Full Page Reprints

NELA
Bob Barton
(715) 425-1973
bob_barton@nela-usa.com
www.nela-usa.com
Plate Benders, CtP Transport 
Equipment, Registration

New Horizons Computer 
Learning Centers
Frank Buttaro
(610) 270-8708
fbuttaro@nhphilly.com
www.newhorizons.com
IT Training Company

New Indy Catawba
Bill Parrilla
(201) 485-8167 
BillP@ifpcorp.com
Lightweight coated paper

New ProImage America
Rick Shafranek
(303) 426-7171
rick.shafranek@new-proimage.
com
www.new-proimage.com
Automated prepress workfl ow, 
imposition, ink optimization, 
press registration and mobile 
solutions

News Hub Media
Mark Wasserman
(248) 412-8810
sales@newshubmedia.com
www.newshubmedia.com
Prepress Workfl ow

Newspaper Toolbox
Candide Grégoire
(877) 444-4034 
candide@weekliestoolbox.com
www.weekliestoolbox.com
Revenue-Generating Ideas

Norpac
Jack Whittall
(360) 414-3924 
jack.whittall@norpacpaper.com
www.norpacpaper.com 
Newsprint/Specialty Grade Paper

NoteAds.com, Inc.
John Grantham 
(360) 705-4585
john@noteads.com
www.NoteAds.com
Sticky Note Ads

Nova Pressroom Products
E.G. Mills
(866) 443-5811
mill3671@bellsouth.net
www.novapressroom.com
Pressroom Products

Occuscreen LLC
Pamela Mack
(888) 833-5304
pamelam@occuscreen.com
www.occuscreen.com
Employment Screening: Criminal 
Background and Drug Testing

Outsourcing USA
Lynn Banta
570-674-5600 x1102
info@outsourcingusa.net
www.outsourcingusa.net
Display Advertising for Print & 
Web

PAC Strapping 
Products, Inc.
Ed Brownley, Jr.
(610) 363-8805
eabjr@strapsolutions.com
www.strapsolutions.com
Strapping and Post-Press 
Equipment

PageSuite Limited
Lucy Tozer
(404) 645-7199 
lucy.tozer@pagesuite.com
www.pagesuite.co.uk
Digital Editions

Payway
Sean Callahan
(800) 457-9932, x291 
scallahan@paywaycomplete.com
www.paywaycomplete.com 
Payment Processing Applications

PCM Sales, Inc.
Safder Mirza
(800) 555-6255, x54079
sales@pcmall.com
www.pcmall.com
Computer Equipment and 
Peripherals

PCS
Anthony Mongeluzo
(856) 596-4446 
anthony@helpmepcs.com
www.helpmepcs.com
Managed IT Services

PDI Plastics
Todd Wilson
(800) 634-0017 
sales@pdisaneck.com
www.pdisaneck.com
Plastic Bags and Post Press 
Supplies

Pitney Bowes, Inc.
Jim Vytlacil
(856) 655-2793  
james.vytlacil@pb.com
www.pb.com
Mail processing equipment 
and integrated mail solutions

Platesetters.com
Jeff  Vander Weert, Jr.
(888) 380-7483
jeff @platesetters.com
www.platesetters.com
CtP Maintenance, Used Prepress 
Equipment

Polkadots Software
Gilles Duhamel
(866) 884-8673, x223 
g.duhamel@polkadots.ca
www.polkadots.ca
Workfl ow
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Ponderay Newsprint
Company
Carole J. Winchester
(513) 659-9051
cwinchester@ponderaynewsprint.
com 
www.ponderaynewsprint.com
Newsprint

PowerPay
Steven Barker
(877) 775-6900, x1719
sbarker@powerpay.biz
www.powerpay.biz
Credit Card Services

Power Technology Group 
(PTG)
Marshall Ness
(952) 960-1908
sales@powerhousetg.com 
www.powerhousetg.com
Used IT Equipment

ppi Media US
� omas Reinacher
(630) 433-8836
thomas.reinacher@ppimedia.com
www.ppimedia.de/ppi/en
Publishing Solutions

Pre1 Software
Andrea Dopierala 
(503) 288-7500
andrea@pre1.com
www.pre1.com 
Classfi eds, CMS

Pressmart Media Ltd.
Navneet Taori
(212) 351-5090 
ntaori@pressmart.net
www.pressmart.net
Digital Editions

PressReader
Nikolay Malyarov
(604) 278-4604, x250
publishing@pressreader.com
www.pressreader.com
ePublishing Solutions

Presteligence
Denise Franken
(888) 438-6050
dfranken@presteligence.com
www.presteligence.com
e-Edition & Mobile Apps, 
Workfl ow, e-Tearsheets, 
e-Invoicing & High School 
Sports

Prime UV Systems
Barbara Reggio
(630) 681-2100 
sales@primeuv.com
www.primeuv.com
On-Press UV Drying System

Print2Finish
Larry Macko
(215) 369-5494
larry.macko@print2fi nish.com
www.print2fi nish.com
Registration and Closed Loop 
Equip., In-Line Stitching & 
Gluing, Trimming Equip.

PRISCO (Printers’ Service)
Jay Friedman
(678) 602-4140, x5035 
friedmanj@prisco.com 
www.prisco.com
Press Supplies

Profi tpackaging, Inc.
David George
(660) 438-7090
profi tpackaging@earthlink.net
www.profi tpackaging.com
New and Used Post-Press 
Equipment and Related Services

ProMax Training & 
Consulting
Kelly Wirges
(800) 898-0444
kelly@promaxtraining.com
www.promaxtraining.com
Training & Consulting

PromoCentric
Justin Gray
(603) 758-7202 
jgray@promocentric.com
www.promocentric.com 
Premiums & Promotional Items

R.A. Ross and 
Associates, Inc.
Karen Beaucage
(800) 489-8677, x375
solutions@raross.com
www.raross.com
Distributor for fi lters, pumps, 
mechanical seals, chemical tanks, 
blowers and mixers

Rare Group Enterprises 
(RGI)
Customer Service
(909) 390-2828 
raregroup@earthlink.net
www.raregroupinc.com
Digital PrePress & Post Press 
Equip.

Rayonier Advanced 
Materials (Tembec) 
Alain Earle
(416) 775-2805 
alain.earle@rayonieram.com
www.rayonieram.com
Newsprint

RBP Chemical
Technology
Nancy Antonicci 
(800) 558-0747
nantonicci@rbpchemical.net
www.rbpchemical.com
Pressroom Chemistry and 
Consumable Products for the 
Pressroom

Realview Digital
Kiara Codemo
+61 2 9299 1788 (Sydney, AU)
kiara@realviewdigital.com
www.realviewdigital.com
Digital Publishing Company

Resolute Forest Products 
(AbitibiBowater)
Jiggs Fey
(919) 552-5702
Jiggs.Fey@resolutefp.com
www.resolutefp.com
Newsprint

RIMA-System Atlanta, LLC
Mike Volbeding
(770) 998-5622
m.volbeding@rima-system.net
www.rima-system.com
Post Press Equipment

Roosevelt Paper Co.
Dennis Carney
(800) 523-3470
dcarney@rooseveltpaper.com
www.rooseveltpaper.com
Specialty Web Paper

RouteSmart 
Technologies, Inc.
Jason Fry
(800) 977-7284, x3104 
jfry@routesmart.com
www.routesmart.com 
Routing software for the 
newspaper industry 

Saambaa, LLC
Matt Voigt
(415) 935-0009
matt@saambaa.com 
www.saambaa.com 
Mobile Entertainment App 

Samuel Strapping Systems
Susan Coombs 
(903) 759-2761, x26229 
scoombs@samuelstrapping.com
www.samuelstrapping.com
Strapping and Related Equipment

SDB Sales, Inc.
Mike Carfagnini
(847) 466-9133
mikecarf2@aol.com
Ergonomic post-press equipment, 
bottom wrap and stretch fi lm

Search Infl uence
Gabrielle Benedetto
(504) 208-3900, x210
gbenedetto@searchinfl uence.com
www.searchinfl uence.com
Online Marketing Company

Semper/Exeter Paper, LLC
David Barnes
(859) 912-3554
dbarnes@semperexeter.com
www.semperexeter.com
Specialty Web Paper

Site Impact
Sylvia Bolivar
(954) 982-7900, x335
sylvia@siteimpact.com
www.siteimpact.com 
White Label Email Marketing

Social News Desk
Savannah Cokeroft
(877) SND-3311 
info@socialnewsdesk.com 
www.socialnewsdesk.com 
Social Media Publishing, Data, 
Monetization

Southern Lithoplate
Ted McGrew
(317) 663-3286 
tmcgrew@slp.com
www.slp.com
Plates & Plate Equipment

Splice Solutions
Virginia Horton
(508) 990-1100  
Virginia.horton@
splicesolutions.com
www.splicesolutions.com
Splicing tapes, tabs, and adhesives 
used in web printing

Staples Business Advantage
Kristen Doherty
(484) 753-4799 
kristen.doherty@staples.com
www.staplesadvantage.com
Offi  ce & Computer Services and 
Products

Star*Key Software
Mike Starkey
(714) 255-1685
mike@presstimator.com
www.presstimator.com
Printing Bid Software

Steel City Corp.
Jim Smith
(800) 321-0350 
jsmith@scity.com
www.scity.com
Home delivery items & single 
copy supplies; vending racks/
in-store displays
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Sterling Packaging Systems 
(Polychem)
Ken Wattleworth
(440) 358-7060, x402
kwattleworth@polychem.com
www.sterlingequip.com
Strappers & Strapping

Subotnick Packaging
Mick Piper
(503) 295-3000 
mick@4boxes.com
www.4boxes.com
Packaging Supplies

Support Products
(800) 367-3206 
sales@supportproducts.com 
www.supportproducts.com 
Graphic Arts Supplies and 
Auxiliary Web Press Equipment

Szabo Associates Inc.
C. Robin Szabo
(404) 266-2464
robin@szabo.com
www.szabo.com
Credit Collection Services

Tansa Systems
Christopher Grimm
(813) 482-4382
chris@tansa.com
www.tansa.com
Cloud-based Proofi ng

Taradel
Jim Fitzgerald
(804) 364-8444
jim@taradel.com
www.taradel.com
Print and Deliver

TD Bank Merchant Services
Mary Pat McDevitt
(610) 312-2686 
MaryPat.McDevitt@td.com
www.tdbank.com
Credit Card Processing

Team EPS
Allen Dunn
(859) 371-5120
adunn@teameps.com
www.teameps.com
CTP Sales and Service

Tecnavia Press, Inc.
Diane Amato
(330) 646-1889
damato@tecnavia.com
www.tecnavia.com
Digital Replicas, Apps,
eTearsheets & Marketplace
Services

Telecom Strategies
Michael Rogin
Toll free: (844) 282-6400
contact@telecomstrategies.net
www.telecomstrategies.net
Telecommunications Consulting

Texas Type
A Division of G.E. Richards
Jesse Llanas
(210) 402-6700
sales@texastype.com
www.texastype.com
Graphic Arts Supplies

� e Siebold 
Company, Inc.
Bruce Barna
(412) 973-3388
bruce@siebold.com
www.sieboldgraphicarts.com
Press Parts & Related Services

� e SGC Consulting 
Group, Inc.
Tony Colantoni
(847) 358-0614 
tony@sgcconsultinggroup.com
www.sgcconsultinggroup.com
Strategic planning, leadership 
development and process 
improvement 

� eme Crosswords
Myles Mellor
(818) 522-4126 
myles_mellor@hotmail.com
www.themecrosswords.com 
Crossword Puzzles

Tinbu, LLC
Jim Schonewolf
(850) 292-4272 
jschonewolf@tinbu.com
www.tinbu.com
Online Services & Revenue 
Producing Services

Tower Products, Inc.
Richard J. Principato
(800) 527-8626
info@towerproducts.com
www.towerproducts.com
Pressroom Chemistry

TownNews.com
Brad Ward
(800) 293-9576 
info@townnews.com
www.townnews.com
Electronic Media Services

Trakstar
Charlie Anderson
(206) 805-0230
charlie@trakstar.com
www.trakstar.com
Web-Based Performance Mgmt.

Transparensee
Connie Chen
(917) 470-9570
connie@transparensee.com
www.transparensee.com
Advanced Real Estate Search

True Solutions, Inc.
Kathleen Friedrich
(219) 531-0258
k.friedrich227@comcast.net
Blanket Cleaning Scrub Pads & 
Ink Absorbing Pads for 
Recirculating Fount Tanks

US Ink Corporation
John Corcoran
(800) 423-8838
john.corcoran@usink.com
www.usink.com
Ink

White Birch Paper 
Company
Leighton S. Jordan
(203) 661-3344  
leightonjordan@
whitebirchpaper.com
www.whitebirchpaper.com
Newsprint

Whiz Technologies
Nikhil Modi 
(408) 410-0624
nikhil@whizti.com
www.whizti.com
Native Mobile Apps for News

Wholesale Merchant Group
Don Turek
(954) 757-4066
don.turek@wmgfl .com
www.wmg.com 
Credit Card Processing

Zones
Anatoliy Kazanets
(253) 205-3432 
anatoliy.kazanets@zones.com 
www.zones.com
Computer Equipment, Software

We are looking for a seasoned customer service professional to join our 
team as an Inside Sales/Customer Service Representative. A successful 
candidate will be tenacious in hunting for news business and maintaining 
the current membership base.

Essential functions:
• Update and maintain our contact database.
• Proactively prospect for new members.
• Work with suppliers to be sure they are 
 adhering to supplier expectations.
• Routinely communicate to the CEO 
 on progress of all sales initiatives.

Interested candidates should email a PDF of their resume to 
Gary Blakeley at Gary.Blakeley@pagecooperative.com.



12

We are pleased to announce 
The Siebold Company, Inc. (TSC) is the

Authorized Distribution Agency
for the USA, Canada and the English 

Speaking Caribbean Islands.

We look forward to helping you with your next press controls, 
registration and closed loop color registration project.

Contact us today to learn how we can help you improve print quality 
while reducing waste, ink and staffing requirements. 

• DGM & Goss Parts & Service

• Smith Dampening Systems

Press Audit & Brokering Services

• Engineering & Consulting

• Press Drive Control Upgrades

Q. I. Press Controls - EAE

most other brands - and will virtually eliminate your press drive issues! There are no proprietary 
components - all components can be replaced with any compatible make or model components. 

TSC Press Drive Controls can be easily integrated into your existing press, motors, drives, 
units, folders, clutches, and auxiliary systems to improve performance, extend the life of your 

press, and are operator-friendly utilizing the latest state-of-the-art technology.

••

QIPC CLOSED LOOP COLOR EAE PRESS CONTROLS

New & Improved Press Drive Controls 
The all new TSC Press Drive Controls were developed to replace your obsolete Fincor drives and 

We offer a wide variety of press and auxiliary equipment products and services, including:

The Siebold Company, Inc. (TSC) is the QIPC - EAE exclusive authorized distribution agency

Improve print quality and reduce overall production costs!
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Easy Online Ordering for PAGE 
B&H is the “professional’s source” for photo, video, audio 

and all creative technology products that fit the needs of your  
news organization. 

�e B&H B2B/PAGE Cooperative web portal is a one-stop shop 
for the latest equipment, reviews, sourcebooks and buying guides. 
Take advantage of getting instant e-quotes for budgeting and seeing 
your instant savings right away. �ere’s also a PDF-accessible version 
of our famous catalog. Online ordering is easy and our B2B teams 
are always available to assist. See our dedicated supplier page on the 
PAGE Cooperative website for access and we invite you to come 
visit our store the next time you’re in New York City!

Get social with us on Facebook (www.facebook.com/bhphoto), 
Twitter (@BHPhotoVideo) and Instagram (@bhphoto). For more 
information contact: Seth Hochman at sethh@bhphoto.com or 
800-947-8003, x7762 for price quotes and orders. 

Beyond Private Label has the Solution!

Problem: finding a product that attracts new customers, 
expands existing relationships and provides a sticky, long-term  
revenue stream.

Solution: a website is the only online real estate your end-
customers can own and control on the web. By selling websites, 
your sales team will become the trusted advisor, connecting all of 
your customer’s online and off-line media and marketing initiatives.   
Beyond Private Label enables you to offer and maintain this essential 
website presence that has become the stickiest and most perpetual 
product your customer owns.

How Do You Offer It? �rough Beyond Private Label’s (BPL) 
US-based service and development team, you can seamlessly and 
profitably offer mobile responsive websites to your clients and 
prospects in a white label manner. 

Our process enables you and your company to be hands off, with 
a flexible and open program, as opposed to a prisoner-type platform. 
We completely train and support your sales staff to quickly and 
effectively sell websites. Our hands-on approach eliminates expenses 
for you and increases your bottom line.

We can personalize a program to fit your specific needs with 
our fast and effective onboarding process. Call BPL today at  
800-900-0413 and we’ll have your team fully trained and making 
website sales in two weeks!

EZ Hi Tech’s CTP Rejuvenation Program

Have you received an “End of Life Notice” for your CTP?  
Do you feel as if you are potentially facing a major expense for a 
new system that you can’t afford?  �en again, can you afford to 
do nothing, hoping nothing major happens?  Both are possible, 
but there is another choice and a company you can count on….  
EZ Hi Tech.

Our first class, trained engineers will fully inspect your 
CTP, providing you with an estimate to replace parts that have 
deteriorated due to aging, wear and tear, such as hoses, cables, 
sensors and laser diodes. �e anti-aging program is fully guaranteed 
to extend the productive life of one of your most valuable assets 
– your CTP.

We pride ourselves on quality, thoroughness and quick response 
time. �ere are competitive per call rates, as well as contracts which 
are deeply discounted for multi-year and/or multi-machine, with 
PAGE members receiving an additional discount. Companies who 
take advantage of the anti-aging program will receive extra benefits, 
too numerous to list here. You have no worries when EZ Hi Tech 
has your back!

For more information, contact Zeev Sela, www.ezhitech.com; 
info@ezhitech.com or 908-317-8203. 

New, Easy Banner Ad Tool

How would you like to stop using traditional banner ads that 
tie up your sales and creative teams’ time? Using Friends2Follow’s 
online tools, you can create ads using the social media of your 
advertisers, or from scratch, in a matter of minutes. 

�ere is no coding, no software to download and no going back 
and forth with clients to create, proof and approve ads. Advertisers 
love it because it gives them control of their messages instantly and 
provides a megaphone for their social media to the thousands of 
eyeballs you provide outside the social media silos.

We are already driving thousands of dollars in new revenue 
for 400+ media websites in four countries, including many 
PAGE member locations. �ose PAGE member locations use 
Friends2Follow to automatically stream advertisers’ Facebook 
posts – or any social media posts – into content blocks or banner 
ads on their web and mobile sites. We use responsive design, so we 
fit on any sized screen.

And the best part is that we don’t make money if you don’t 
make money. To start earning new revenue, contact Reinig Morris 
at reinig@friends2follow.com or 801-403-7966.



14

PREFERRED SUPPLIER NEWS

FOR ADDITIONAL INFORMATION ON PAGE PREFERRED SUPPLIERS,  VISIT WWW.PAGECOOPERATIVE.COM

Fujifi lm’s Processless Plate Manufactured 
in the U.S.

Fujifilm North America Corporation, Graphics
Systems Division (GSD) continues to add value in its 
relationship with PAGE Cooperative with the ongoing 
support for the 

SUPERIA ZDN true 
processless plate. In a June 
2017 PAGE Cooperative 
article, Fujifi lm introduced 
the FDT-527 plate, which 
commercialized as SUPERIA 
Z D N  a n d  i s  n ow 
manufactured in Fujifilm’s 
Greenwood, SC plate factory.

� e key improvement point for SUPERIA ZDN is increased 
durability, and has also delivered great results for fast, on-press 
development and fast, clean press restarts, lowering waste costs. 
� e key feature for Fujifi lm plates is unparalleled consistency, and 
this same feature carries over to SUPERIA ZDN.

With more newspaper printers bringing in commercial work—
with varied run lengths and stocks—ZDN durability provides more 
latitude to meet the needs of these diverse production conditions. 
SUPERIA ZDN supports run lengths for UV/curable inks up to 
100,000 impressions and with run length, for conventional inks 
rated up to 200,000 impressions. ZDN is supplied in 0.2 and 0.3 
mm thickness to support plate sizes, common to PAGE members.

Fujifi lm GSD is also a full range supplier of many production 
tools used in the plate making and pressroom departments, typically 
found in PAGE member sites. For more information, go to 
www.fujifi lmgraphics.com.

Gatehouse Grew Obits 
by One Million

On September 9, 2019, Gatehouse Media confi rmed that they 
added more than $1 million in new revenue in 2018 publishing 
obituary special sections, using iPublish Media’s Adportal
Tributes software.

Gatehouse wanted to monetize the obituary franchise with a 
print publication, but they could not overcome operational issues. 
� ey turned to long-time SaaS partner iPublish Media to automate 
the process.

“Obituaries are in the top fi ve traffi  c producing sections in 
80% of our newspapers,” said Bob Birkentall, Director of Online 
Verticals at Gatehouse.

Aside from initial minor resistance to the price increase, “we had 
a lot of feedback and all of it has been positive,” Birkentall said. “It 
is a highly profi table section, and we have had very good response 
from the community. Of all our product improvements, AdPortal 
Obits is the most popular with funeral homes and AdPortal Tributes 
is the most popular with consumers.”

In addition to Gatehouse, today there are more than 50 other 
independent and group publishers creating success with Tributes 

via iPublish Media in nationwide metros of every size. For more 
information, fi nd the case study at ipublishmedia.com/gatehouse.

About iPublish Media Solutions: iPublish Media is the industry 
leader in self-serve advertising, with a platform that is easy to use 
and provides the performance and versatility to create and sell any 
print, digital or social advertising campaign 24/7/365. For more 
information please visit ipublishmedia.com. 

TRU PAK by J.T.McHUGH

J. � omas McHugh Co. is glad to announce the launch 
of “TRU-PACK by McHUGH” Press Packing Paper, 
featuring industry-leading FOGRA-approved special 
siliconized under-packing benefi ts, anti-slip treatment, 

solvent repellency and anti-corrosive treatment. Each sheet is 
printed with arrows showing grain direction as well as thickness 
and is available in: .002, .003, .004, .005, .006, .007, .008, .009, 
.010, .011, .012, .014, .015, .016 and .020” gauge/thickness!

All PAGE Cooperative members receive Preferred Pricing @ 
10% - off  list price for order of “TRU-PACK by McHUGH”, and 
fi rst time orders receive one (1) complimentary –or– additional 
Printing/Coating blanket (for trial or stock)! For inquiries or to 
place an order, please contact orders@jtmchugh.com or call 
1-800-543-2750. � anks for your consideration and happy 
printing!

A Great Fit for PAGE Members

Konica Minolta Business Solutions U.S.A., Inc. is excited to be a 
Preferred Supplier for PAGE Cooperative. Konica Minolta is known 
as a leader in advanced document management technologies and 
services, as well as award-winning offi  ce and production equipment. 
We focus on complete business solutions that include production 
print systems, digital presses, multi-functional products (MFPs), 
managed print services and IT solutions and Industrial Print. Our 
solutions range in size and capabilities from desktop to production 
machines and everything in between that support your business, 
security requirements and technical needs. 

We also understand businesses are evolving and developing 
the use of multiple channels to fi nd new revenue streams. Konica 
Minolta’s EngageIT XMedia CREATES, MANAGES, and 
AUTOMATES personalized direct marketing campaigns so that 
the right customers are reached at the right time with the right 
message through the right channel. A dedicated Account Manager 
can help you manage your campaigns from inception to completion 
to grow new opportunities that generate profi ts for your bottom 
line. Let us help you use our turnkey program to open new doors. 

For more information, please contact Mike Rogers at 
mrogers@kmbs.konicaminolta.us or at 215-293-1443. 
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Future-Proof Your Workfl ow Today

News Hub Media (NHM) has introduced a starter term license 
featuring our proven pre-press software and cloud-based image 
enhancement and Digital Asset Management platforms. � is all-
in-one bundle includes installation, training, support and provides 
the following functions:

� Automated Prefl ight � Automated Image Enhancement
� Automated Page Pairing � Digital Asset Management
� Automated Ink Savings

Pre-press deployment options include on-premise, private cloud 
or NHM hosting/managed services (extra charges apply).

At the end of the starter term, continue using the entire 
package or select individual modules and continue to receive 
substantial savings. 

NHM has launched AI4Images.com, the Artifi cial Intelligence 
for Image Enhancement platform for publishers. Powered by the 
same image enhancement engine used by major publishers, the 
AI4Images.com turnkey approach for achieving high-quality 
image optimization combines cloud-based image processing with 
predictive enhancement algorithms. Save time on managing high-
volume image processing and eliminate manual re-touching of 
images today.

NHM is off ering a 10% discount on the starter term license to all 
PAGE members who visit this link: https://www.newshubmedia.
com/campaigns/c2/index.html, then click the ‘Interested?’ button. 
All new AI4Images.com subscriptions for PAGE members include 
an additional 500 image credits. Visit https://www.ai4images.
com/ and then click the ‘Try it Now!’ button. 

For more information, contact Mark Wasserman at 
215-470-2386 or mwasserman@newshubmedia.com.

Innovative Poly Bags
           We know you have many options when it comes to 

sourcing your plastic bag needs. In this ever-challenging 
economy, while it seems price is always a very driving 
factor, price is only important as long as the product itself 

performs to your expectations. 
PDI Plastics, in business nearly 36 years, has proven its 

commitment to manufacturing high-quality polyethylene bags at 
competitive rates. PDI Plastics continually looks for innovative 
products by performing extensive testing, using diff erent high 
quality blends of resin, the raw material used in manufacturing. 

We have successfully been supplying our “poly steel” blend of 
linear low-density bags for several years now with great success. � is 
“poly steel” blend has exceptional strength and is extremely tear 
resistant. By combining a strong catalyst with linear low-density 

polyethylene, we are able to produce a durable, yet lightweight 
material, at very attractive pricing. � is thinner bag also helps 
reduce the environmental impact since it takes up less space. 

� ese “poly steel” bags, along with our linear low- and high-
density bags, can be found in one of our sixteen warehouses across 
the United States and Canada. For more information contact: 
sales@pdisaneck.com.

Ponderay - Quality and Service
              Ponderay Newsprint Company produces a world class 

Standard Newsprint sheet for both the domestic and 
international markets in a wide range of basis weights.  
Focusing exclusively on the unique demands of the 

newsprint grade, Ponderay Newsprint provides a superior quality 
sheet that consistently meets or exceeds pressroom expectations. 

At Ponderay Newsprint, we pride ourselves in providing a 
top-quality sheet, combined with excellent service and customer 
support. Produced at our highly automated papermill located in 
Usk, Washington, Ponderay off ers various grades of newsprint, 
ranging in basis weights from 40 to 52 gsm. Ponderay Newsprint 
consistently provides newsprint with outstanding sheet profi les, 
high sheet uniformity and among the highest opacity of any 
newsprint sheet in the market, resulting in outstanding pressroom 
runnability and print quality. Because Ponderay Newsprint is locally 
managed and focuses solely on newsprint, we have the fl exibility 
to meet your tightest deadline needs!

To learn more about how Ponderay Newsprint can support 
your needs, contact Carole Winchester at 513-659-9051 or 
cwinchester@ponderaynewsprint.com. And, of course, visits to 
our facility are always welcome!

Looking to Sell Your Surplus IT assets?
PAGE supplier Powerhouse Technology Group is looking to 

purchase technology assets your company no longer needs and may 
have for sale or trade. � is includes desktops, laptops, servers, data 
storage, networking switches and routers, wireless access points, 
telephony and printing equipment. For more information, contact 
Marshall Ness at 651-485-6598 or sales@powerhousetg.com.

SmartPublisher is Here for You!

Move your software to the cloud with SmartPublisher! 
Pre1 Software’s cloud hosting provides access to SmartPublisher 

           We know you have many options when it comes to            We know you have many options when it comes to 

              Ponderay Newsprint Company produces a world class               Ponderay Newsprint Company produces a world class 
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from anywhere you have an internet connection—even from a 
web browser. Our hosting service includes a private, dedicated 
server, complete setup and configuration, fast modern hardware, 
fully-managed SmartPublisher backups and top-notch security. 

SmartPublisher brings together ad sales, scheduling, production 
and billing for print and digital publishing in one easy-to-use 
system. It is a cross-platform ad management software suite—cloud 
or on-premise—that also offers online customer payment portal 
and ad proofing modules to simplify collections and ad trafficking. 
For more information and to arrange a free demonstration, contact 
us at 971-244-8888 or email sales@pre1.com.

�e Digital Assembly Line at Advance Local

Advance Local has been investing in cost-saving prepress and 
production strategies over the past few years. However, all printing 
locations and markets were still operating independently using local 
hardware, different systems and workflows. 

Advance Local decided to centralize and optimize workflows 
by introducing enterprise-wide standards for all locations. �e 
installation of ppi Media’s Digital Assembly Line started in 2018. 
�e eight Advance Local print sites are now managed by an (AWS) 
cloud-based centralized EPWS (Enterprise Publishing Workflow 
System). �ere are also four, third-party print sites set up to 
receive completed ppi-created pages. �e process includes edition 
planning, imposition schemes, preflight validation, ink presets and 
optimization, and proofing solutions in combination with a highly 
automated, state-of-the-art output management system across the 
enterprise. 

“For us, the ppi Media system delivered a complete end-to-end 
workflow that has met our needs by allowing us to consolidate 
our workflows, improve our business continuity and increase 
our overall efficiency and productivity” – Advance Local Prepress 
and Technology Leadership. �e full story can be viewed at  
http://bit.ly/344N0is. 

Advance Local is a subsidiary of Advance Publications, one of 
the largest media companies in the USA.

JetBlue Elevates Entertainment with PressReader

As a frequent traveler, the airline industry is a space I’ve had 
the privilege of watching grow, shrink and reinvent. If we think 
back to air travel in the 1950s (well before my time), it was quite 
luxurious — moreso a social event than a means of transportation. 
�ink passengers in their best digs and lobster dinners. �ere’s a 
major contrast between that and flying in the early 2000s, where 
everything was focused on minimization — an ideology that’s 
carried into most of today’s airlines. 

However, there are a few players doing things differently. JetBlue 
is considered a low-cost carrier, but still manages to provide  

free drinks, snacks, 
Wi-Fi on every plane, 
great legroom and an 
unmatched suite of 
onboard entertainment 
— most recently 
offering PressReader to 
every passenger. By 
adding PressReader, 
they  are  demonstrat ing that  low cost  doesn’t 
mean poor service. Passengers should have access to premium 
products and ample choice. 

If there’s anything we’ve learned from the history of air travel, 
it is that passengers aren’t asking for the world. All they want is 
comfort, kindness and killer entertainment options. Airlines don’t 
have to empty their wallets to give passengers the best. 

For more information, email publishing@pressreader.com.

Ogden Chooses My News 360

Ogden Newspapers will roll out the full suite of My News 360 
services to three Ohio newspapers in Tiffin, Sandusky, and Norwalk.

�e Ogden sites will gain efficiencies in each market’s editorial 
workflows from implementing My News 360 content management 
system. Stories can immediately be shared and posted to a specific 
group of newspapers or across the entire Ogden group. Editors can 
also search the vast database for pieces written in other markets to 
share in print or online. 

Published content will be posted on newly designed websites 
hosted and powered by My News 360. �e web design and layout 
will be jointly managed by Ogden IT and Presteligence. 

The page tracking allows users to see the status of page 
production, annotate, approve or request changes as pages are 
being built. For those sites using page layout systems, a file will 
be imported to the database so ads will automatically place on the 
page when opened. 

My News 360 enables the Ogden markets to consolidate their 
news app and e-edition app into one. Readers can request push 
notifications for daily delivery of the e-edition, breaking news, 
promotions and subscriber rewards. For more information, visit 
our website www.presteligence.com.

WWW.NEW-PROIMAGE.COM
Cloud Solutions to Reduce Costs

OnColor SaaS provides all the benefits of image color toning 
and correction without having to purchase hardware or software. 
OnColor is able to automatically correct individual images (jpegs, 
tiffs) as well as color correct images in a PDF page. �is removes 
the manual process of toning images locally in photoshop or a 
local toning program. Publishers, editors and photographers can 
upload a single color image and OnColor can automatically return 
a color-corrected image, a grayscale image and web-ready image for 
e-editions, saving valuable time.
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In addition, ProImage has over 80 publishers using the OnColor 
ECO SaaS ink savings software, improving quality while reducing 
ink consumption. OnColor ECO Ink optimization software is a 
Cloud software module that accepts PDF fi les and perform GCR 
operation to transform “CMY” components to “K”, reducing ink 
consumption while maintaining the highest possible print quality 
and sharpness. It automatically analyzes PDF fi les and determines 
the exact amount of ink needed to produce the best quality. � e 
result is perfect output, using less ink.

No capital investment needed – just pay as you go. Please 
contact Rick Shafranek for PAGE pricing or to learn more at 
303-426-7171 or email rick.shafranek@new-proimage.com.

Roosevelt Welcomes 7th Rewinder
Roosevelt Paper Company plans to add a seventh rewinder to 

its in-house converting capabilities. � e newest Catbridge Slitter/
Rewinder will be installed early Spring 2020 in Roosevelt’s Alsip, 
IL plant and will be a 100-inch wide workhorse that comes with 
a 72-inch fi nished roll diameter and is capable of 6,000 fpm. � is 
machine can handle a broad range of material types, widths and 
tension range capabilities, making it fast, versatile and another 
example of our advanced converting capabilities. 

� e investment of the new rewinder is a part of the company’s 
continued commitment to both its suppliers and to its printing and 
packaging customers. For more information, call 800-523-3470. 

Strapping and Wrapping

When it comes to shipping out products, there are choices to 
be made – what to use, where to purchase and will it work in my 
business. Polypropylene strapping is made for strapping machines as 
well as the hand-grade method to use with hand tools. Stretch fi lm 
comes in machine widths and the convenient hand applications. 
� ere is also the option of a shrink fi lm, which is used in a tunnel 
or bar sealer. 

At Samuel, you may call and ask what is best for your business 
anytime. You will be provided with pricing and availability of the 
products you need. We have warehouses throughout the country 
to service your location. Feel free to call Susan at 800-222-1800, 
x16430 Monday-Friday, 8am-5pm. � ank you for your continued 
business – we are here to help with your strapping and wrapping.

Generate Revenue for Your Advertisers

As a PAGE Cooperative supplier, we pride ourselves on being 
a great asset to generating additional advertising revenue for 
PAGE members.

Site Impact is a Wholesale Digital Marketing Company focused 
on simplifying email marketing programs. We are a rapidly growing, 
diverse and dedicated group of more than 100 professionals with 3 
offi  ces located in Coconut Creek and Orlando, Florida and Kansas. 
Our solutions ultimately drive qualifi ed traffi  c to websites and 
storefronts. Since 2010, our goal has been to provide one simple 
marketing solution to target our client’s ideal consumers where they 
engage most, providing the tools and data to acquire new customers 
and support ROI-based advertising. 

We have a database of 150 million opt-in email records that 
can be fi ltered by 750 targets and selects. Find your audience and 
place email campaign orders quickly and easily with unheard of 
turnaround times. We also off er ongoing FREE demonstrations 
and trainings via WebEx. Join us for our monthly webinars or 
schedule a training today. � is is a great way to kick off  your digital 
marketing programs that eff ectively compliment your current 
marketing plans. Contact Sylvia Bolivar of Site Impact today for 
your special pricing and to set up a free demo: 954-329-3997 
or sienterprise@siteimpact.com. 

Capital Resources from SLP

            Southern Lithoplate (SLP) is pleased to announce a 
PAGE Member Only, 5%-off  invoice rebate available 
from SLP for any PAGE member that orders and installs 
a new CRON � ermal CtP with Liberty NXP no process 

lithoplates or ECRM CtP with Replica Violet lithoplates before 
March 31, 2020. Should you be in the market to purchase a new 
or certifi ed preowned prepress CtP or sell your current prepress 
assets, call your family/friends at SLP. We also have new, certifi ed 
preowned, buy/sell and potential trade-in resources to support you. 
For further information, please call Ted McGrew, SLP VP Sales, 
317-663-3286. 

            Southern Lithoplate (SLP) is pleased to announce a             Southern Lithoplate (SLP) is pleased to announce a 
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Steel City: A Networking Resource

                Another year has passed, and the Steel City Corp. 
team wishes to extend our appreciation for the 
opportunities to work with the publishing industry.

Beyond off ering an extensive line of home delivery/
distribution and single copy supplies, Steel City Corp. also attempts 
to share industry ideas, best practices and updates. In addition to 
considering Steel City Corp. for you supply needs: 

 • Visit the website www.scity.com (check out “Been � is Saw
    � is”, our ideas sharing page and “exPRESSly Speaking” 

our blog)
 • Follow @steelcitycirc on Twitter
 • Like “Steel City Corp” @SteelCityCorp on Facebook

For additional information or to submit ideas and best practices 
to share with your peers, contact Jim Smith, National Sales 
Manager: jsmith@scity.com or 1-800-321-0350.

Again, thank you for your support and opportunity to serve 
your company! Best wishes for success as we are gearing up for an 
exciting 2020!

A Roadmap for Eff ective Credit Policy
Developing and maintaining a well-articulated credit policy is 

a worthwhile investment of time and eff ort. A well-written credit 
and collection policy provides a guide for managing by objectives 
and measures, a map for negotiating the sometimes “rutty roads” 
of credit extension and collections.

� e Periodic Review
Eff ective credit policy is not static. Every credit policy, regardless 

of how serviceable over time it proves to be, requires periodic review 
and adjustment.

� e Sales and Credit Connection
Good credit policy allows everyone to “win.” � e purpose of 

credit is to lend money in order to increase sales and profi ts. A credit 
manager’s job, therefore, is to promote profi table sales.

� e Objectives
Because overall objectives provide the framework for detailed 

operations and procedures, they should address and refl ect the 
delicate and challenging balancing act between credit extension 
and collection requirements.

Principles Remain the Same
A well-conceived credit policy provides a valuable road map 

for sound and consistent management of credit and collections. 
Periodic review of credit policy—making sure that its objective sare 
reasonable and are supported by well-defi ned metrics, evaluating 
results and amending the policy as necessary to improve its 
eff ectiveness.

For more information, visit szabo.com. 

Growing Digital Readership and Revenue

            Growing digital readership and revenue, it’s the main 
topic at every industry conference. Tecnavia has tools to 
help you achieve both goals.

Mobile readers typically make up over half of your 
readers and they prefer to use apps. Give them the best mobile 
experience with Tecnavia’s 2-in-One App. A special mobile-designed 
interface combines your web content, the digital print replica 
and more into one total media app. View real-time news. Digital 
print replicas. Story updates. Video streaming. Blogs. Classifi eds. 
Podcasts. Specials. Events. And, enjoy no jumping between web 
and apps — on the run.

Payments are part one of the overall experience. Our web 
paywalls, story meters and single sign-on makes sales a short, simple 
process. Off er on-line subscription sales and hard or soft paywall 
strategies. You determine access to all your digital content while 
retaining your branding, pricing and customer relationship.

Finally, Tecnavia’s Ad Network (TAN) gives publishers a unique 
opportunity to generate ad revenue from already available eEdition 
ad inventory — without adding sales resources. As a revenue 
share service, TAN has no up-front fees, minimums or ongoing 
participation fees. Each month Tecnavia sends a sales report and a 
check with your revenue share. 

For more information, or to set up a webinar, contact Diane 
Amato at 330-646-1889 or damato@tecnavia.com.

Telecom Strategies Expansion of Services for 
PAGE Members 

We are excited to announce our new relationship with 
Granite Communications (www.granitenet.com), a nationwide 
telecommunications company with over 2,000 employees and 
offi  ces throughout the United States. We have added them to the 
list of telecommunications companies we represent in order to 
provide the best comparison of solutions for PAGE members.

� ey have recently completed their fi rst “cloud-based” system 
for a PAGE member in Iowa. With our guidance, the client 
replaced their telephone systems at two of their locations with a 
state-of-the-art system linking both. Operational effi  ciency and 
cost savings are immediate. 

All of this was completed with minimal capital expenditure.  
� ey were required to purchase phones, but not a phone system.  
� eir monthly cost for its usage and calling between the two offi  ces 
going forward is a considerable savings over past expenditures.

Telecom Strategies LLC made that happen and supervised 
throughout. We are also there for this client going forward, should 
any issues arise. All of this was done for the client at no cost to them.

Please feel free to contact us at: contact@telecomstrategies.net 
or at our toll free number 844-282-6400.

                Another year has passed, and the Steel City Corp.                 Another year has passed, and the Steel City Corp. 
            Growing digital readership and revenue, it’s the main             Growing digital readership and revenue, it’s the main 
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TSC Products & Services for PAGE 

To better serve our valued PAGE Cooperative customers, the 
Siebold Company (TSC) is continually increasing our DGM, Smith 
Dampening and Goss press parts inventory. All parts are stocked 
at TSC’s Harrisburg, PA facility and available by calling 800-452-
9481. Please visit our new parts website: www.sieboldparts.com. 

We have also developed new TSC Press Drive Controls 
that are ethernet-based for added reliability and feature remote 
assistance diagnostics. TSC Press Drive Controls information can 
be found at: http://www.sieboldgraphicarts.com/tsc-press-drive-
controls/. We are now preparing for the installation of three new 
TSC Press Drive Controls at Trib Total Media in Tarentum, PA.  
Please see: http://www.sieboldgraphicarts.com/wp-content/
uploads/2019/06/Trib-Total-Media-Chooses-TSC-Press-Drive-
Controls-June-2019.pdf.

To reduce your overall production costs and improve print 
quality, we now offer the full-line of QIPC – EAE, including 
Press Controls and Closed Loop Color. For QIPC – EAE 
information, please go to: http://www.sieboldgraphicarts.
com/q-i-press-controls-eae/.

TSC has completed over 5,000 successful equipment installation 
projects since 1989 throughout North America and the English-
speaking Caribbean Islands. TSC is the parent company of 
DGM, Smith Pressroom Products, DR Press Equipment and 
Lion Web Components. TSC offers press equipment parts and 
services, including: equipment brokering services, reconfiguring, 
reconditioning, valuations and equipment scrapping. TSC is also 
the exclusive distribution agency for QIPC – EAE Press Registration 
& Controls. 

�ank you for your valued business! 

Myles Mellor Crosswords on CBS 

Myles Mellor, one of the top crossword and puzzle writers in 
the world, offers easy, medium or hard crosswords, sudoku’s, word 
searches, crypto quotes and cryptograms, Sunday crosswords, giant 
crosswords, diagram-less crosswords and more to newspapers, 
magazines and Fortune 500 companies.

After almost 20 years of establishing and expanding a flourishing 
puzzle business, Myles was recently interviewed on three major 
TV networks to discuss his life and career. You can view the CBS 
interview at https://www.youtube.com/watch?v=7emsBZqvohY. 

Myles supplies over 130 newspapers with his syndicated puzzle 
content and has sponsored the California Newspaper Association 

for almost 10 years. Myles can be contacted at themecrosswords@
gmail.com or by phone at 818-522-4126.

US Ink introduces SunSupportOnline 

Sun Chemical /US Ink continues to show further commitment 
to our customers with a customer facing, on-line support platform 
called SunSupportOnline.com.

SunSupport Online offers customers the ability to place orders, 
view purchasing history, track shipment and pay invoices. �is 
user-friendly interface, available 24-hours a day and 7-days a week, 
allows customers to easily navigate a platform and is personalized 
to each individual user. Customers can allow access to multiple 
personnel, each created with settings unique to their account and 
the products in which they use.

Registration for this service is available to all existing US Ink 
and Sun Chemical customers and sign up only takes a few minutes. 
Get registered today by going to www.sunsupportonline.com and 
select the “Not Registered” icon to complete your registration. After 
account validation, a member of the Customer Service team will 
notify the customer upon completion. 

Supplier News articles are submitted by PAGE Preferred and 
Platinum suppliers and are published on a space-available basis. PAGE 
does not make a judgment upon or endorse the information contained 
in the submissions. Members may find additional information on each 
supplier program by using the PAGE website at www.pagecooperative.
com. Each PAGE supplier has a “profile page” that is updated by 
the supplier with information such as: program details, contact 
information, and how to purchase from that supplier. Some profiles also 
include pricing information. Supplier profile pages are made available 
to PAGE members once they have logged into the PAGE website and 
can be found under the “supplier & partners” menu.

NOTE ON PREFERRED SUPPLIER NEWS

PREFERRED SUPPLIER NEWS

As you may have read in a recent Publishers’ Auxiliary (“As 
newspapers consolidate operations, weeklies work together to stay 
in print”) and if you don’t own your own press, finding a new 
printer is no easy task. �e National Newspaper Association, 
representing America’s community newspapers, is creating a 
printer directory as a free member resource. Contact lynne@
nna.org for more information. Printers and printer suppliers 
may now become members of NNA and take advantage of 
the many opportunities to reach member newspapers such as 
its annual convention, Publishers’ Auxiliary, email and web 
advertising.

NNA Building 
Printers’Directory
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www.TECNAVIA.com   

ONE PARTNER FOR 3600 OF SERVICE

Website Design & Hosting  Native News Apps  2-in-1 Apps  
Metered Paywalls w/SSO  Digital Replicas

eTearsheets  eClipping  eArchive

more than an e-edition, new and advanced products to meet your needs!

Don’t Let � em Crack Your Code

Nearly a decade ago, questions about passwords were 
at the top of the list, when I explained computer security 
issues. Now, few people ask. Yet my experience and those 
of my technicians, bear out the belief that many users still 

regard the issue of passwords with disregard. Passwords remain the 
fi rst line of defense for your computer or network. Here is how to 
create a defensive wall around your computer that provides the 
security you need. 

Password Personality
For digital safety sake, don’t be a copycat. � at is, don’t use 

passwords everyone else copies. � e most common passwords, 
according to online reports, are:   

1.  123456 6. 12345678
2.  123456789 7. abc123
3.  qwerty 8. 1234567
4.  password 9. password1
5.  111111 10. 12345 

Apparently “iloveyou” almost cracked the top 10, while 
“monkey” and “dragon” entered the top 20.

Password manager. � e U.K.’s National Cyber Security Centre 
(think a British NSA) suggests using a password manager. � ey 
are built into Google Chrome, Microsoft Edge and Firefox, which 
is why they ask if you want to save the password (you might have 
to turn on this option). A password manager releases you from 
memorizing all those oddball sequences by generating and retrieving 
complex passwords.

Use a two-factor authentication system. To log in to your bank 
account, for example, they will text (or email) you a one-time code 
that expires after a specifi c time (often 10 to 30 minutes). It takes 
an extra few seconds but greatly expands your security.

Unrelated threes. Another approach is to use three unrelated 
words that you combined in a phrase that is easy to remember. 
For example, football, cattle and pink. Don’t use “onetwothree”. 
Unsurprisingly, I use “IlovePCS” (kidding). I think you get the idea. 
A friend who studies jiu-jitsu uses the names of techniques for his 
passwords. Apparently, “rearnakedchoke8749#” works wonderfully 
(not his real password), though he breaks the rule of randomness.

Can’t come up with original passwords? Visit https://www.
random.org/passwords. It’s free, simple and quick.

Closing Tip. When you conduct your annual IT audit (tell me 
you do this), revisit your entire IT security system. � at simple act 
can prevent an IT disaster.

Anthony Mongeluzo is the president of PCS, a 150-plus person 
IT fi rm, headquartered in Moorestown, New Jersey. Contact him 
at anthony@helpmepcs.com or Twitter (@PCS_AnthonyM).

NEW SUPPLIER NEWS
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Set your table
with the
right plates

Introducing the newest product from Fujifilm 
in the portfolio of true processless plate technology.

The Superia ZDN delivers outstanding printing quality and 
efficiency plus additional features including:

•Increased durability extending the range of print performance
•Use with UV/curable ink applications
•Wider range of market applications while delivering reliable   
  on-press performance

The table has been set to make your offset printing more 
profitable with Superia ZDN plates. 

To learn more visit
Fujifilmgraphics.com
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We Strive to Be the 
Most Helpful IT 

Company in the World.

A T  P C S ,  W E  H A V E  O N E  G O A L :

877.596.4446
www.helpmepcs.com

HELP DESK SERVICES  I  IT CONSULTING  I  VIRTUAL CIO  I  CLOUD SERVICE 

PAGE HONOR ROLL

Steel City Corp.
Resolute Forest Products
RBP Chemical Technology
Finzer Roller, Inc

Central Ink Corp.
Southern Lithoplate, Inc.
Hamilton Circulation Supplies
Eastman Kodak Company

Fujifi lm Graphic Systems, USA
PDI Plastics
White Birch Paper Company
Flint Group

C&W Pressroom Products
MillerBevco
TownNews.com

TOP SUPPLIERS BASED ON TOTAL NUMBER OF PAGE CUSTOMERS

Press-Enterprise, Inc. Bloomsburg PA
Richner Communications Inc. Garden City NY
East Oregonian Pendleton OR
Valley Newspapers Phoenix AZ
� e Herald Jasper IN
Charlotte Sun Herald Charlotte Harbor FL
Iowa Information, Inc. Sheldon IA
� e Greeneville Sun Greeneville TN

Valley News Dispatch  Tarentum PA
ECM Publishers Coon Rapids MN
Delaware Printing Co. Dover DE
� e Concord Monitor Concord NH
Charlotte Sun Herald Charlotte Harbor FL 
Valley Newspapers Phoenix AZ 
Northeast Mississippi Daily Journal Tupelo MS
Prescott Newspapers, Inc. Prescott Valley AZ

TOP MEMBERS BASED ON TOTAL NUMBER OF PREFERRED SUPPLIERS USED

TOP MEMBERS BASED ON TOTAL ANNUAL PURCHASING AMOUNT

Venice Gondolier Sun Venice FL
Daily Astorian Astoria OR
� e Indiana Gazette Indiana PA
Prescott Newspapers, Inc. Prescott Valley AZ
Booster/Mohave Valley News Bullhead City AZ
Southeast Missourian Cape Girardeau MO
Leader Publishing Jacksonville AR

� e Star Democrat Easton MD
Susquehanna Printing Company Lancaster PA
� e Santa Fe New Mexican Santa Fe NM
Venice Gondolier Sun Venice FL
� e Indiana Gazette Indiana PA
Richner Communications Inc. Garden City NY
� e Daily Refl ector Greenville NC
Companies are listed in rank order.
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NORPAC delivers quality paper from Longview, WA, to 
wherever you are with an efficiency and economy that are tough to beat. 

We produce 200 different grades a month, including:
•  Norbrite 92 Max: Our high quality, economical paper with great color reproduction  

—a great alternative to standard uncoated freesheet

• Norbrite Plus: An efficient, 80-brightness groundwood sheet ideal for supplements and special sections

• Orca Offset: Our uncoated freesheet with a standard 92 brightness

We’ll quickly ship truckloads of mixed grades to you—receive our renowned  
newsprint and Norbrite grades in the same truck!

 800-426-0866     www.naturalchoicepaper.com

Quality paper, 200 grades, quick delivery.
that’s how we roll.
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As a challenging 2019 comes to a close, 
I’d like to reflect on the substantial progress 
made by our new CEO Gary Blakeley. As 
Gary has been adjusting to his new role, he 
has taken full advantage of this opportunity 
to test every business assumption and 
question every business practice at PAGE. 
The organization is now pursuing new 
opportunities and challenging operational 
practices at a pace far faster than we’ve 
witnessed in years.

Gary started with us in March of 2019. 
In his relatively short time as CEO he has 

discovered new sources of revenue, changed our bylaws to enable us 
to pursue more growth, overhauled our credit practices, reworked 
our committee structures, overhauled our IT systems, pursued new 

technology for our accounting systems and reduced labor expenses. 
If you’re wondering how he has the time to get all of this done I 
can assure you that members of the board of directors receive email 
updates early in the morning as well as most weekends. He is a 
workaholic who is driven by a passion for PAGE and for seeing 
this cooperative succeed. Please be sure to read his column in this 
newsletter for more details. 

On behalf of myself and the board of directors we are very pleased 
with all of the progress Gary has made and approach 2020 with a 
sense of optimism and enthusiasm for our cooperative’s future. 

700 American Avenue
Suite 101
King of Prussia, PA 19406
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